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A Study on Seniors’ Fashion and Psychological Characteristics Shown at
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Abstract: This study aims to examine the formative characteristics of seniors’ fashion in overseas social media, and look
into the psychological characteristics of seniors by analyzing the emotions and the characteristics of psychological mech-
anism in seniors’ fashion. The study methods include statistical analysis and content analysis for literary study and data
analysis. For data analysis, statistical and content analyses were conducted to analyze 992 data collected from Advanced
style, Facebook, and Instagram for 4 years from 2013 to 2016. In formative features shown at overseas social media, circle
and square silhouette, achromatic color and warm color, showy tone color, soft material, horizontal details, plain and nat-
ural patterns, cap and sunglasses production, and sophisticated elegance styles appeared high. The emotional char-
acteristics in senior‘s fashion had a silhouette that expressed stability, color that expressed passion, love, happiness, joy,
hope and comfort. Materials were expressed by the emotions of dependence and attachment, details were expressed by
stable, maternal, calm, comfortable and harmonious emotions. Patterns were expressed by the images of beauty, love,
fruit and psychological stability. Accessories were expressed by young and characterful images. Style expressed the emo-
tions of trust, pride, longing, intoxication and ecstasy. The characteristics of psychological mechanism used such shapes
and patterns as flower, heart and lips to symbolize the emotions of love, humor, and fun. Young and trendy fashion were
expressed in compensation for aging. Kitsch and kidult style was expressed by regression. Elegance fashion was
expressed by the sublimation of pride, trust and intoxication.

Key words : seniors’ fashion (*]1o] 3l}41), social media (22 7]t]o]), emotion (J41), psychological mechanism (312]714])

1. M =
AA 35ke] AESFe] B AAFoR oFRe woln
o AtEo] Alo] Foll ZYBIHA o]E0] 2 AltE
L ancii] 911:} Be ARFEL AT wlouE Aule] 27|
Az 7l 9%, aela Ak} vz Qs el
Halgh=s A}ﬁ A4S A Yk UNS AAAT 654
olde] Hlgo] 7% oS A AL, 14% oS AHANE
20% oS 2% AR Aeosla glom, B ol =
d 5 FEAe R ) oln 2313 AR Y3

tCorresponding author; Kyung-Hee Lee

Tel. +82-51-510-2846, Fax. +82-51-583-5975

E-mail: leekh@pusan.ac.kr

© 2016 (by) the authors. This article is an open access article distributed
under the terms and conditions of the Creative Commons Attribution
license (http://creativecommons.org/licenses/by/3.0/), which permits unre-
stricted use, distribution, and reproduction in any medium, provided the
original work is properly cited.

858

. SRS 2010858 1955~63d Alolol] Efjoldt wjojr|E-
AltEo] <554 GdE o] A= o] Fof F 712%F Heo] A
AT Aok, wE H2 2IH AR AT 1
o2 Wzl ub ok UNell mEd sEvetes 2= 20269
654 o]’do] A AL 20% oS AR S 2UH ABIE
Y, AU Al HFe] IA Eold Ao FAAHET)
(“Senior market”, 2013).

Aulefs 4B, Ael ARgE a0 Qg Aok
o o) 447, Sme, B9 5ol A Mais gofol =

[¢]
250} glo] AN AL S Sl

ojtt. Fzoll WsslaL e AYolE

A QIE0] bRl ARl Sto] ol e}
A3} gAY Eslol AFH o A FAlolth XFe A
Yol At wslel /el the Alish A5 s, 2

8 videl A SR Sk g 28 vl o
89) A T3 ARlIA ABlA BARS Bzow
W 8] Ae e he] A AR ol



859 gl SIX] AI8H A6Z, 2016

W Fa P70 AH ARWAVE Ak A7Eo] ddn
(Kim & Park, 2014; Yang et al, 2012). Katz's study(as
cited in Bae & Park, 2015 &4 m|t]o] o]&x&2] WA
A F7NE AA F9, BAH T 9, 09 B AR S
do] =+, A4 =9 St

242 wtoldlla BREE HMomA= M1 A9t 7t
2¢e] e Aolzhar & 4 vk siele] 95 Avry
AlYol AlHE 5 24 mltolE Fal A1l %XHL o]
vAE Ao A A2 FHolo|Fo g siu|= 2o
FEFS T ARIER Tt ole &4 mojrt Wked] AR
A AAE ol i rRlel7kA] JAHT s & T U
ok A2 SUellME 4 wtolE Fa %3 Ql‘c Alye]
e AGA B 1 FoE AvErt. 2
o] AE2] 4 wiTle] &0l &gk 5] 2~

54

HT]efellA
< 9= A
< o FAE Sl AlUe] SagAle] Fad ARE Al
FETHE AFellA o] At oo E HolE F Qltt. wehA o]
A= a9l &8 vt]ofd] vERrd AlYe] S 234
%"é% EJ%L ] o LR Alue] siide] Aajek AE]71A
Aeromy sl & mit]oje] Aluje] sfAel] vt
E}L G‘:]"/Vﬂ. EX& Yolnixl gt

AECERBEREIE EE RS

2. O|1EH HiZ

24 ojcjojel £

2 w|t)o](social mediays 7, T, T 72 Q9
e 9 2.0t =] E}E‘r 27 VEAS] 79k oA
7HQ1e] Aztolnt A, A, skaL BRIzt
o IAE A &= Q}%}/\]a‘ - 91“ 7HHP§W 221 =AU
£ oulh A UIEA AMH]Z(SNS), EZ(blog), 2171
(wiki), &A1 22 (UCC), vlolaZ £2 I (micro-blog)e] 5714
2 FE3TK(Seo, 2015). &4 w]t]o] AJol|A] o] EAEL o]o]
F= A WiAE R Feln &3] HAFolge T
2 tEe 29387 F2T0ltkKim, 2012). 2] SNSE o
F3R= Holx Ho]L]. Ol ElI¥W S "gAE 7]dlo] old o]
vAE 7o 2 EpH A W oAl thE AREAFEC] A
o AZFE T3 FhEe RS I (Nam et al, 2014).

of o oux 8 H R
NP -V C ORI 4
FE‘—"“*“* Ir & =
_Q:im&i:rﬁmlmﬂ

S .
o lo U °off g
R =)
o oy o
r:élmox:':
O RN
o, :J“l.o"x‘
J&wm}inﬁrb
m{é r10>4r§41
= 2 A
EO s
o & . M
;‘; 9 > =
P
Yot T oy T
o 7 o e @
Aﬁ o opl
(o3
_1153'. o
rlo
L
o to ol

oot

. Keum(2011)& 2 n M«l %AV* %4%’011 g
Feol QlojA wlolam BRIt YIEHH AllE o] &
m|t]o] Ao AL ALE] 2HE-S A A
AA BEA7HA] oloA = WSS A ¢
CEorlolag B2l B A *d?a]a
wEFE STHIA YEFeR 1
Akl 3T Ch01(2015y—
A= WA AP ART $-E P 01
Fro] B o= UrEP’L‘:}—'— st st
SNS¢] AR el wet -2 T A& el 2ol
7F Shol WERTAL siiet. siAdelld 2 mitole siAdol
v|R) 7} FdE Zﬁﬂ—ﬂ‘— ZQ3 A=A 1 Oﬂé‘kEﬂo] ilr,ﬂ
=5l A} tEA mt]oiel SNS9b wA
2] g3k ~etd s E‘?‘iﬁ]{— e w 2*%ﬂ_’ °‘°1Il
279 H2d 2ol HAAE H ol MRS EJE
571 EA0HSuh, 2014). HZ 2 wt]eie] AlYo} sjielA
T B2 Z29E /K 9FY e AU ZEREe] F5 L
At Iris. apfel(Fig. 1x> &2 SNSQU AXEl13o] 229
7F 402t el o2& 954|¢] FHary XERY ofolFolrt. 1
© 33 gk Qo] FH =9} RIEIA], SPA ofolglS theF
SHAl BlEAl7IH ol 7] MM E]E Hloloj=ske 1Rk
31 ZEfAS skl Qlvk 1931d48¢] S35 85419 H
23 SA=dl Carmen DellOrefice(Fig. 2y EAE 27|
22 dA7IA Fdoll A3 = ARG olt}l, Saramaijewels
(Fig. 3y Z=7F 97t 53] Holm olrjrki AElr)E 39
E Azhdg ZA A=t} 6142 U= 2Rl QE Afo)
ES Fall dej=st WEA v«] W Fheleh %S Anjst
A EZ7oIt) o]E2 ARnte] 535 ~ERIR
o] Flem olg i e SES 2HES tiWEt
olm|A|7} =it o]A| 9] &4 mt]ojox o] AlYolE
A AAY] R g2 don a5 A2 7t

R U =

o
nﬁz;

2
m
2

e

M 3o
el
_O‘L

o g

_ e
ﬂ!lﬂl ;“;{ oY
toll

22
_n

ﬂl
_h'L

_,_,
>~
-

o,
o

ol

i l‘m
- —
9 o,
o 40
—h r&

H oY,

o et
=)
[m

>~
Rl

i

ﬁ
Y
N
fol

_|1m N
ol

off ofo
oy o
%

Emlmgi

N

Eat]

o

s
2 rlr

r_

oX o rlr oE K

o
of

Fig. 1. Iris. apfel.
https.//www.instagram.com/iris.apfel/

Fig. 2. Carmen Dell'Orefice.
https://www.facebook.com/carmen.dell.orefice

Fig. 3. Saramaijewels.
https.//www.instagram.com/saramaijewels/
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Table 1. Psychological characteristics of senior represent in previous studies

Psychological Characteristics Researchers
Exposed to stress owing to biological, psychological, social factors. Ko Igms(;(())(é())ll),
Psychological factors such as disorder of self-esteem and self image, sense of loss, loneliness, sense of
guilt, sorrow, and fear etc. affect to character changes. Jung(2006)
Emotion Hides emotion and exposes negative emotion improperly. Yun(2011)
I:ge;teivaereeltszgzr;nes of using evading forms much more rather than positive ones in order to adjust Kim & Min(2004)
The elderly who do emotional adjustment well have higher satisfaction of life, and get social support further =~ Emmons & Coldy
from others in interaction of personal relations. (1995)
Personal relations through emotional expression could affect positive influences to subjective wellbeing. Yu et al.(2014)
irrln Ztsiszearttii:rrll, Zu.;cnl;all’ik‘i i?}f;?agwgigZisizjlig r;: self-psychological mechanism such as projection, Peiffer(1977)
Psychological Using as regressive psychological mechanism which intends to escape from actuality through distortion and
mechanism denial. McCrae(1982)
Mature protective mechanism like altruism, humor, suppression, and sublimation is strengthened. Vaillant(1976)
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Table 2. Emotional characteristics of the formative elements represent in previous studies

Formative factors Emotion Emotional characteristics of the formative elements
Triangle Feminine, passive, stability
Silhouette Rectangle Self-display, strength, comfortable, stability, compensation
Circular Eternity, integrity, aggressiveness reduce, concentration, reduce depression
X-shape Femininity emphasis
R Passion, love, warmth, happy, energy, vitality, anger, despair, anxiety, desire, stimulus, dynamism
YR Warmth, fun, soft, loneliness, joy, verve, satisfaction, mild, health, vitality, affinity, cheerful
Y Warmth, happy, fun, soft, cheerful, delight, hope, jolly, active, jealousy, loneliness, feeble
B Fresh, coolness, tranquil, stability, peace, trust, depressed, coolness, devastated, youth
PB Fresh, coolness, anxiety, depressed
Hue Comfort, hope, stable, safety, peace, sabbatical, equanimity, selfishness, jealousy, depressed
P Depressed, loneliness, creation, elegance, solitude, noble, mystery, complaints, jealousy, madness, horror, dignity
Color RP Soft, aggro, dread, despair, depressed
\W% Pure, chastity, divine, honest, rustic, comfort, loneliness, the coolness, simplicity, impractical
G Comfort, loneliness
BK Comfort, will, dread, despair, anxiety, depressed, loneliness, fear, horror, sadness, depressed, rue, apathy
Colorful  Passion, love, warmth, happy, coolness, aggro, dread
Tone Bright  Love, warmth, happy, soft, comfort, refreshing, coolness
Modest  Despair, anxiety, depressed, loneliness
Dark Aggro, dead, despair, anxiety, loneliness
Soft Dependent, attachment
. Hard Self fanfare, tension, defense
Sheenful Prominent, splendid, pleasure
See-through Shame, arousal, pleasure
Vertical Straight, rigid, divine
Horizontal Stability, maternal, quiet, comfort, harmony
. Diagonal Energy, rising, falling, dynamic power
Line Wave Motility, sensuous, sensitivity
Tangled Intemperateness, excitement, anxiety, frustration
Heated Anger, violent, violence inclination
Flowers Beauty, love, fruition
Tree Ego, growth, reproduction
Butterfly Love, beauty, fantasy
Pattern Bird Free, getaways, growth
Scenery Escapism, unrestrictedness, idea
Star Hope, presence, complacency
Heart Love, the desire for affection
Character Infantile, double, hide
Sunglasses Hide, stylish
Item Hat Self-defence

Jewelry

Luxury-oriented, conspicuous desire
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Table 3. Formative characteristics represent in senior fashion (Unit: m(%))
. Year 2013 2014 2015 2016 Total
Formative factors
Triangle 12 (135 10 (159 10 QL7 17 @27 49  (19.0)
Rectangle 25 @81 2 (49 11 (239 21 (280) 79  (30.7)
Silhouette Circular 36 @404) 21 (333) 17 (370) 21 (280) 95  (37.0)
X -Shape 16 (180) 10 (159 8  (174) 16 (13) 34  (132)
Total 89 63 46 75 257
Warm color 99 (27.9) 126 (420) 8  (31.7) 93  (369) 400  (343)
Cool color 54 (152) 31 (103) 20 (77 31 (123) 136 (117
Hue Neutral color 67  (189) 67 (223) 37  (143) 53 (210) 224 (192
Achromatic 135 (381) 76 (254) 120 (463) 75  (297) 406 (348
Total 355 300 259 252 1,166
Color
Colorful 11 (177) 70 (642) 48  (600) 68  (654) 197  (65.8)
Bright 16 (258 13 (1190 15 (188 10  (96) 54 (117
Tone Modest 15 (@42 9 @®83) 10 (125 17 (163) 51  (11.0)
Dark 20 (323 17 (156) 7 (8.8) 9 ®7) 53 (115)
Total 62 109 80 104 355
Soft 36 (39.1) 22 (400) 37 (529 40  (556) 135  (46.7)
Hard 20 (28 16  (91) 13 (186) 8  (IL.I) 58  (20.)
_ Sheenful 15 (163 9 (164 8 (114 10 (139 42  (145)
Fabric See-through 9 9.8) 3 (5.5) 6 (8.6) 5 69 23 (80)
Composite 1 3120 s ©.1) 6 (8.6) 9 (125 31 (107
Total 92 55 70 7 289
Vertical 13 (186) 7 (194 5 (185 16 (381) 41  (23.4)
Horizontal 19 Q1) 11 (306 3 (L) 10 (238 43 (246)
Diagonal 10 (143) 4 (L) 5 (185 4 ©5 23 (131
Detail Wave 17 (43 7 (194 9 (333 5 (119 38 (17
Tangled 7 (00) 5 (139 3 (L) 3 a1l 18 (103)
Heated 4 .7) 2 (5.6) 2 (7.4) 4 05 12 (69)
Total 70 36 27 %) 175
Natural 50  (27.6) 52 (257) 54 (327) 34 (281) 190  (284)
Artifact 7 (3.9) 5 2.5) 5 GO 10 (83) 27 (40)
Geometric 23 (127) 48 (238 35 (212) 25  (207) 131 (19.6)
Pattern Abstract 17 94 21 (104 15 (O 24 (198 77 (115
None 8  (464) 76  (37.6) 56  (339) 28  (23.1) 244  (365)
Total 181 202 165 121 669
Hat 134 (37.7) 130 (369) 91  (408) &  (47.1) 437  (473)
Bag 79 (@23 101 (287 51 (2290 35  (20.) 8  (9.3)
Accessory Sunglasses 142 (400) 121 (344 81  (363) 57  (328) 401  (43.4)
Total 355 352 223 174 924
Romantic 16 (74 17 (143) 12 (104) 8 63) 53 (110
Elegance 13 (141) 26 (18 18 (157 27 @Ll) 8 (174
Classic 17 (185 18  (I5.1) 16 (139 20  (156) 71 (147)
Sophisticated 36 (39.1) 21 (176) 31 (70) 31 (242) 119  (246)
Style Mannish 4 43) 6 (5.0) 3 2.6) 3 @3 16 (33)
Active 5 (5.4) 6 (G0 13 (113 13 (102) 37 (17
Avant-garde 17 (185 7 (59 10 (87 5 G939 (&1
Ethnic 13 (41 18 (151 12 (104) 21 (164) 64  (133)

Total 121 119 115 128 483
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Table 4. Emotional characteristics represent in senior fashion

Color
Silhouette Fabric
Tone

Image 1. Image 2. Image 3. Image 4. Image 5. Image 6.

Image 8.
Circular. Rectangle. Achromatic. Warm. Colorful. Bright. Hard.
http:/www: hitp:/www http:/www ‘ https.:/fwww. . https:/fwww. ‘ https://www. http:www: ‘ https./fwww.
advanced.sivle  advanced.sivle  advanced.sivie instagram.com/  instagram.com/  instagram.com/ advanced.stvle instagram.com/
S S S advancedstyle/  advancedstyle  advancedstyle S advancedstyle
Fashion Barrel, balloon Boxy, straight  Black, white Red, yellow, Vivid, strong Pale, Fur, silk Leather, wool
orange very pale
Eternity, reduce Stability, Trust, Passion, love, Passion, love, Love, happiness, = Dependent, Self fanfare,
Emotion aggression, compensation refined, warmth, happiness, warmth, attachment, tension,
depression for anxiety fear happiness cool comfortable stability defense
Detail Pattern Accessory Style

T |

Photo
Image 9. Image 10. Image 11. Image 13. Image 14. Image 15. Image 16.
Horizontal. Vertical. Natural. Geometric. Hat. Sunglasses. Sophisticated. Elegance.
‘ https://www. http: /o, ‘ https://www. . https://www. http://www. . https://www. http:/hwww, . https://www.
instagram.com/ advanced.stvle instagram.com/  instagram.com/ advanced. instagram.com/ advanced.stvle instagram.com/
advancedstyle S lindaandwinks ~ carolmarkel style advancedstyle S advancedstyle
Emphasize g vl Tine, . . . 4 Elegant,
. waist line, . Flower print,  Large shape, Individual, creative Urban, chic feminine
Fashion . empbhasis of the . . e
horizontal plant stripe design sensibility advanced
. button
detail preferences
Comfort, . . Satisfaction,
. .. . Love, . Conceal, spruce up vacations, Pride, .
Emotion ~ stability, Tension stabili Fun, joy ard, gaze, outstandin satisfaction cuphoria,
comfort v guard, gaze, & hanker

o} olelg AE Fal a9l &4 wrloje] UeRt Aol Sl 2lE H8sA Ajetzol} Qlgge] onAE AHoR A
He Fo Aol 2T 2EAC S e 2Bl B sl olBrhed Az, Ak g0, Arle] AAE

B F7, AYY2 oIS BR TFET, U, AER,  HO= EASKITE B(Image 18)S HE Aol vs) A
NG 2HAS B 25 A S, obirlEEsm g o] gAY Jr § A%l molt nitleln|xel Ealtsk
A AAeisl AULEA S B AT A9, DS 7] AT HLHAR woSe R $EG PR Be
Aolm Aol fuish AR FTERe 2O Vehh, oEIAE HASL Ae HelE EANGT. v (mage 19)=
sleist de) Balloldst 5349 HHAER 7|9ES) 77

4.3, AlLiof THMO| LiEKH A217(Rle| S4 relE gAEAEY s 2E degos 223 A
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Table 5. Characteristics of psychological mechanism represent in senior fashion

Photo
Image 17. Image 18. Image 19. Image 20. Image 21.
Symbolization. Compensation. Humor. Regression. Sublimation.
https.//
. https://facebook.com/ https.//facebook.com/
inst .com/ http://www.advanced.style http://www.advanced.styl
www.instagram.com, Carmen.Dell. Orefice ip.//www.advanced.style http://www.advanced.style Carmen.Dell. Orefice
advancedstyle/
Fashi Desi ing sh Yo i fashi Th f vivi
as 1on‘ esign using shape and 01%ng body image, fashion . e use o VlVld., Childhood(kidult), Flegance style of the
characteri- pattern of flowers, director of trendy and  bright colors, Fashion .
. . . . romantic and retro style luxury tastes
stics hearts, lips active style director of unexpectedness
As fashion receiving
Psycho- EmOtl.O n such as beauty, Psychological rewards on  Emotion of smile and fun Th.e psychology of recognition Soqauy’
. ladyishness, love was . hoping return to past pleasure such as pride and
logical . aging appearance was  were expressed through .
. expressed through images . happy memories was confidence were expressed
mechanism expressed to youth. fashion.

of objects.

together with feelings of
love.

expressed.

H79) R slelor Hsolielsie delolt. *ﬁ}(lmage
205 Solgish wF2H e Ee Aeds AN
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e} %“I’B‘Hiﬁ}. = 0] 37199 m ol sish 2
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e
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Table 6. Seniors’ fashion and psychological characteristics in overseas social media

. . Psychological
Formative Emotion Y g
mechanism
. Circular, Eternity, reduce aggression, depression, stability,
Silhouette fred 1. . " £8 . P ity
rectangle compensation for anxiety
Achromatic, Trust, refined, fear
Col warm passion, love, warmth, happiness
olor . . .
Colorful, Passion, love, happiness, cool Exp r:sswn of positive
bright love, happiness, warmth, comfortable emo lf)n L
— - * Pursuit of youth * Symbolization
Fabric Soft, hard = dDefpendent, attachment, stability self fanfare, tension, o Pursuit of humor and e Compensation
clense fun * Humor
. Horizontal, . . * Memories and past * Regression
Detail . Comfort, stability, comfort tension K p g. X
vertical recollection * Sublimation
> Natural, L —— * Pursuit of elegance and
attern geometric ove, stability, fun, joy advanced styles
Accessory  Hat, sunglasses Conceal, spruce up, vacations, guard, gaze, outstanding
Sophisticated Pride, satisfaction
Style

Elegance Satisfaction, euphoria, hanker
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